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Methodology
Fielded in December 2013, 2,243 respondents completed the Womensforum.com
Supermarket Moms Survey.
Each participant met the requirements of being a mother who has at least one child still
living at home, and primarily does her food shopping at a supermarket.
The study was conducted across the Womensforum.com family of sites, which reaches a
worldwide audience of over 51 million.

79% of those surveyed go supermarket
shopping once a week or more.
How often do you usually go to the supermarket in the month?

17.6%

36.3%

Once or Twice a month
Once a week
More than once a week

46.1%

An overwhelming majority (89%) of supermarket-shopping moms are
regularly influenced by coupons to try new food and drink products.

How often do you try a new food/drink product due to having a coupon?

Often

Sometimes

Rarely

Never

Coupons prompted more new product purchases down the snack food aisle
than elsewhere in the store, with frozen foods close behind in popularity.
In the last year, has a coupon inspired you to try a new product in any of these specific categories?
(check all that apply)

Cereal (ex. breakfast
cereal, oatmeal)

Snack Foods (ex. potato
chips, pretzels)
Beverages (ex. sodas, juices,
bottled water)
Dairy Products (ex. cheese,
yogurt, butter)
Breads/Bakery (ex. packaged
bread, cookies)

Frozen food (ex. frozen
entrees, ice-cream)

Balance shifts slightly depending upon the age of the mom in question, with
those 50+ more inclined to purchase a new frozen food item rather than a
new snack food.
In the last year, has a coupon inspired you to try a new product in any of these specific categories? (check all that apply)

When it comes to new product discovery through advertising,
digital and print are equal in impact.
How do you learn about new food/drink products that are sold at your supermarket? (check all that apply)

65.0%

46.8%

50.9%

46.4%

39.5%
32.6%
22.4%

26.5%

13.0%

Ads on TV/radio

Ads in newspapers/ Ads online including Features/reviews on
magazines
blogs
TV/radio

8.6%
Articles/reviews in
newspapers/
magazines

Articles/reviews
online, including
blogs

Circulars from your Word of mouth from Through social media
local supermarket
famliy/friends
channels

Other

Print media and supermarket circulars take the lead when it comes to
finding, but more than half of supermarket-shopping moms say they often
get coupons online.
How do you find coupons for food/drink products you buy at the supermarket? (check all that apply)

77.8%
65.4%

55.1%
37.8%

28.9%

26.9%
6.3%

Newspaper/
magazine

Circulars from
your local
supermarket

Ads online,
including on
blogs

Food or frugalfocused web
site/ bloggers
that share
coupons

Through social
media channels

Friends/family

Other

